
2016 has been an exci�ng year for Kraków. In July, the 
city hosted World Youth Days 2016, gathering 
hundreds of thousands of visitors from more than 200 
countries. This global event proved a powerful success 
story for the city, both for its organisa�onal efficiency 
and strong posi�ve percep�on of Kraków’s 
interna�onal standing. A large number of ins�tu�ons, 
organisa�ons, volunteers and companies contributed 
to this success.
The growing impact of Kraków as an interna�onal 
brand as well as the dynamic development of 
interna�onal business and local start-ups over the past 
years make the city ever more a�rac�ve as a 
des�na�on, also as a place to study at Kraków’s top 
ranked universi�es. These facts not only contribute to 
the expansion of the city’s business infrastructure (incl. 
the newly expanded airport, new office buildings and 
roads) but also the growth in the number of 
interna�onal schools and broadening choice of 
curricula available for interna�onal students.
Priori�es going forward are further dynamic 
development of the ecosystem that facilitates growth 
and up-skilling in a city that is a perfect place for both 
learning and entertainment, family life and work. 
Kraków is on an upward trajectory as a tourist and 
business des�na�on, and as a fantas�c place to live. 
This is our focus for years to come.
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KRAKÓW’S INTERNATIONAL
   SCHOOLS

Royal Interna�onal School
en.royalschool.eu

Embassy Interna�onal School
www.embassyschool.pl

Bri�sh Interna�onal School of Cracow
bisc.krakow.pl

Interna�onal School of Kraków
www.iskonline.org

interna�onal outreach, the demand for high-quality 
interna�onal educa�on for foreigners living in 
Kraków is on the rise (both for schools and 
universi�es).

The capital of Małopolska is described as a hub of 
science, educa�on and growth. Over 160 000 
students are educated in 23 universi�es and higher-
educa�on centres. Because of the city’s increasingly 
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Trends point to

EXPANSION
Kraków is a city of crea�ve inspira�ons. It is a place 
where history, arts and science crea�vely intersect. 
Now, within the space of 10 years, the city has 
returned to its historical role as a commercial 
trading centre thanks to dynamic development of 
the global business and technology services 
industry. According to ASPIRE, the city’s leading 
business associa�on gathering nearly 170 
members from among the biggest global players in 
Kraków, over the past 6 years, the employment in 
this sector in Kraków has grown almost  four fold 
and has now reached over 60 000 employees. 
Every year, the complexity and sophis�ca�on of 
services offered on the Kraków market rises, which 
itself a�racts moe global companies to locate in 
Kraków. 

A city is never only about sta�s�cs and hard data. 
From the business perspec�ve, one of Kraków’s 
strongest a�ributes lies in its unique character, 
access to well-educated candidates for work as well 
as great geographic posi�oning on the cross-
sec�on of mul�ple transit routes, both in Poland 
and across Europe.

ASPIRE
Headcount Tracker 2016
h�p://www.aspire.org.pl/headcount/

R A P O R T Y A S P I R E

ASPIRE & AG TEST
Salary Tracker Q2 2016
h�p://www.aspire.org.pl/salary/

ASPIRE & Colliers
Kraków Office Market Report 2016
h�p://www.aspire.org.pl/marketupdate/

http://www.embassyschool.pl
http://www.en.royalschool.eu/
http://www.bisc.krakow.pl
http://www.iskonline.org
http://www.aspire.org.pl/headcount/
http://www.aspire.org.pl/salary/
http://www.aspire.org.pl/marketupdate/
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160 800
STUDENTS

7 800
FOREIGN STUDENTS 

(13,5% OF ALL FOREIGNERS 
STUDYING IN POLAND)

45 500
GRADUATES 

ANNUALLY

381 PATENTS  

(60% INCREASE Y/Y) 

AND 31 DESIGN PATENT RIGHTS 

(A 40% INCREASE Y/Y) IN 2015

INCREASE OF 
FOREIGNERS STUDYING 

AT KRAKÓW’S 
UNIVERSITIES Y/Y: 20%

RETURN ON TURNOVER AT 8% 
- FAVOURABLY, COMPARING 
TO OTHER POLISH CITIES: 
WARSAW (4,7%), 
WROCŁAW (0,8%),
GDAŃSK (4,3%)

%%%
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THE HIGHEST 
TRANSACTIONAL ACTIVITY 
ON THE OFFICE 
REAL-ESTATE MARKET: 

39 400 sq m

AVAILABLE OFFICE SPACE 
IN KRAKÓW

800 800 sq m
(DATA: Q1 2016)

761 000
INHABITANTS

     AVERAGE 
HOUSING PRICE

7000 PLN/sq m

$$$

132 000 
COMPANIES

24 000 COMPANIES

(16% WITH A SHARE OF 
FOREIGN CAPITAL)
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60% OF 
FOREIGN STUDENTS 

COME FROM UKRAINE, 
5% FROM NORWAY, 

AND 2,5% FROM SPAIN

PL

PL



2016 has been an excep�onal year for the 
technology and business services industry in 
Kraków. The market con�nues to expand rapidly 
in terms of numbers, scope and geographies 
served, confirming the strength of the Kraków 
business brand. Addi�onal factors, such as the 
United Kingdom’s decision to exit the European 
Union, Kraków’s solid posi�on in interna�onal 
rankings and the growing ambi�ons of Kraków’s 
startups will most certainly con�nue to boost 
Kraków’s a�rac�veness as a preferred loca�on in 
the eyes of global companies. 

The key factor is people. The skills and compe-
tences available on the Kraków market, the 
growing coopera�on with the the city’s universi-
�es, as well as the growing ambi�ons of the 
regional firms, point to yet another stage of the 
evolu�on of the Kraków business landscape. This 
is evidenced by a quick glance at new players on 
the market in 2016: 3di, Airhelp, Arrow Electron-
ics, Cathay Pacific, N-iX, QVC, Red Flag, Syntel, 
Uber, WilsonHCG and Zurich Insurance, and 
those, such as Xceedance, who have already 
declared their inten�ons to launch in 2017.

From the perspec�ve of the city, the key issues 
that seem to emerge from the above trends are 
the following:

ź  Which branches of the industry/business/
services best reflect the city’s future develop-

ment strategy? In other words, on what 
categories of growth should Kraków put most 
emphasis on and what ac�ons/tools can best 
be applied to support it?

ź How can the city help create the op�mum 
condi�ons to move in this direc�on?

ź How can the city best promote its a�rac�ve-
ness as an important global des�na�on in the 
eyes of its target groups?

ź How can the city best work with its strongest 
business sector in the context of current and 
future city promo�on efforts?

ź How best can Kraków gather and analyse the 
necessary data on trends in respec�ve sectors, 
as well as changes in employment profiles and 
poten�al needs of current and future employ-
ees of Kraków’s ‘companies of the future’?

Smart ci�es of the future will certainly rely on 
sophis�cated data analysis and crea�vity in 
approaching their posi�ve-image-building 
strategies. For Kraków, the coming years will most 
likely bring answers to very important ques�ons. 
The city understands that the quality of its 
answers to these ques�ons will determine 
Kraków’s long-term development prospects.
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ASPIRE has reported a record number 
of new members this year.
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New players, new energy,

 NEW HORIZONS...
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1993

2015

1997

1996

2000 20142004 2006 2008 2010 2012

1998

2016

2001

2002

2003 2005 2007 2009 2011 2013

3di
Airhelp

Arrow Electronics
Cathay Pacific

Ericsson
N-iX
QVC

Red Flag
Syntel
Uber

William Hill
Wilson HCG

Zurich Insurance

ALK
Allegro

CPL
FedEx

GE Healthcare
Ge�nge

Grid Dynamics
IAG

Lundbeck
Pega Systems

Pontoon Solu�ons
SAB Miller

Skipjaq
So�Serve

SolarWinds

Accenture
Arvato Finance

Assa Abloy
OpenJaw Technologies

 RR Donnelley Technology
Innogy

Samsung
 Silgan Whitecap

Amway
CH2M
  EDF
EPAM

lastminute.com
Luxo�

McAfee
Nokia Siemens

  Tesco

Akamai
Amer Sports

Capita
Farnell Element 14

Mota-Engil
       Serco

Sii
  Teva

Archer
Ecolab

Accoun�ng Plaza
AMS

Antenna So�ware
Clifford Thames

DreamLab
Electrolux

FMC Technologies 
 PMI

TechTeam Global

Aon Hewi�
Apply Capnor

Capgemini ITO
Making Waves

Amplexor
CCA

Comarch

PwC

ABB

FQS
Motorola

 IBM BTO
IBM SW Lab

Apriso
Delphi
Sabre

CBB Call Centre
Deltavista 

Cisco
Euroclear

         Genpact
Hays

HEINEKEN
Herbalife
Lumesse

Ocado Technology
Oracle

Perkin Elmer
Rolls Royce

Sappi
          Stefanini

Zooplus

Brown Brothers
Harriman

 
Aptean

Architech
Azimo

GlobalLogic
Grape UP
Guidewire
IG Group

Ailleron + 
So�ware Mind

Lowcos�ravel 
Group

Google
HCL
Shell

Teleinven�on

Air Liquide Global 
E&C Solu�ons

ACS Xerox
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Chatham Financial
Ele�ric80

ESET
Grand Parade

Hitachi Data 
Systems

HSBC
Intelenet

Kenexa

Modis
State Street

UBS
UPM-Kymmene

 Vesuvius

LSC 
Communica�ons

Capgemini
Ericpol

Interna�onal 
Paper

Lu�hansa

Pearson
Red Stack Tech

Symphony

TECHNOLOGY 
& BUSINESS SERVICES CENTRES
in Kraków
Timeline, 1993-2016
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Kraków Stakeholder Summit 2016

more at: 
krakow.pl/krakowskie_forum_nbms/205768,

artykul,xiii_spotkanie.html

MADE  IN  KRAKÓW
Kraków City Hall, 6 December 2016
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This year’s edi�on of the Kraków Stakeholder Summit, 

tradi�onally hosted by Kraków’s City Hall, addressed 

the key opportuni�es and challenges for Kraków’s 

future growth, as well as the impact of the city brand 

(and interna�onal reputa�on) on further development 

prospects.

The mee�ng was co-organized and partnered by 

ASPIRE Associa�on of IT & Business Processes 

Companies, a Kraków-based NGO with membership 

of more than 160 companies, represen�ng the city’s 

most dynamically growing business sector, i.e. 

business-and-technology-processes (currently no. 1 in 

Europe). 

This year’s edi�on, en�tled Made in Kraków focused 

on Kraków’s most important sta�s�cs and projec�ons, 

as well as strategic development opportuni�es. Among 

the topics addressed, the following areas were covered 

during the mee�ng: business infrastructure growth, 

job market and key competence areas from 

recruitment perspec�ve, as well as some of the biggest 

challenges the city is facing in the context of 

interna�onal business brand and reputa�on.

krakow.pl/krakowskie_forum_nbms/205768,artykul,xiii_spotkanie.html

http://www.krakow.pl/krakowskie_forum_nbms/205768,artykul,xiii_spotkanie.html
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In the last couple of years Kraków has supplemented its offer as a host for premium events with 
the opening of two state-of-the-art facili�es: TAURON Arena Kraków and ICE Congress Centre.

Fot. ICE Congress Centre © Krakowskie Biuro Festiwalowe, W.Wandzel, wandzelphoto.com
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SQ METRES 
CONFERENCE 

SPACE

SQ METRES 
- THE TOTAL SPACE 

AVAILABLE; 

SIZE OF THE MAIN 
FLOOR: 

4 500 SQ M

GUESTS 
CAPACITY 

TOTAL CAPACITY 
OF THE ARENA 
(INCL. 20 400 

SEATS) 

SEATS AVAILABLE IN 
THE VIP SECTION AND 

27 PREMIUM 
HOSPITALITY BOXES

PARKING SPACES PARKING SPACES

MAIN CONFERENCE 
SPACES WITH 
RESPECTIVE 

CAPACITIES OF 
2 000, 600 AND 300 

PARTICIPANTS

MINUTES 
- THE TIME IT 

TAKES TO REACH 
THE CONFERENCE 

CENTRE FROM 
THE AIRPORT 

15 MINUTES FROM 
THE RAILWAY 

STATION

METRES
- THE TOTAL 

LENGTH OF THE 
LED SCREEN 

INSTALLED ON THE 
ARENA’S MAIN 

ELEVATION

360 00

3 200 22 000

347 1300

3

20

500

500

61000
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TAURON ARENA
KRAKÓW

h�p://www.tauronarenakrakow.pl/en/

Krakowskie Biuro Fes�walowe
Krakow Fes�val Office
Dyrektor/Director: Izabela Helbin
Tel.: 0048 12 354 25 00
poczta@biurofes�walowe.pl
Podróże: www.krakow.travel/en/
Fes�wale: en.biurofes�walowe.pl/imprezy/

Biuro Współpracy Zagranicznej
Interna�onal Rela�ons of the Mayor’s Office
Z-ca Dyrektora/Deputy Director: Beata Sabatowicz
Tel. 0048 12 616 15 21
krakow.swiat@um.krakow.pl
www.krakow.pl/otwarty_na_swiat_en

INFO POINT

MUNICIPAL
   INSTITUTIONS

Wydział Rozwoju Miasta
City Development Department

wr.umk@um.krakow.pl

ASPIRE - Associa�on of Technology
and Business Services Companies
businesspoint@aspire.org.pl

CONTACT US

KEY LINKS

ICE 
CONGRESS CENTRE

h�p://www.icekrakow.com/
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Biuro Kongresów
Krakow Conven�on Bureau
Kierownik/Manager: Małgorzata Przygórska-Skowron
Tel. 0048 12 616 1951
conven�on@um.krakow.pl
www.krakow.pl/ccb_en/conven�on_bureau/2630,glowna.html

Zarząd Infrastruktury Sportowej
Dyrektor/Director: Krzysztof Kowal
Tel. 0048 12 616 63 00
sekretariat@zis.krakow.pl
 www.zis.krakow.pl/aktualnosci
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EDITORIAL TEAM
ASPIRE - Łukasz Cioch
CITY HALL - Katarzyna Wysocka
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http://www.krakow2016.com/en/
www.krakow.pl/otwarty_na_swiat_en
mailto: krakow.swiat@um.krakow.pl
mailto: wr.umk@um.krakow.pl
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